REPORT FROM THE BRIDPORT & WEST BAY TOWN PLAN SUB-COMMITTEE

BRIDPORT TOWN CENTRE RETAIL PRODUCTS & SERVICES 2006 ‘HEALTH-CHECK’ AUDIT

(With additional data on West Bay)
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1. INTRODUCTION & BACKGROUND
One of the Bridport & West Bay Town Plan projects identified in 2005 was to carry out a Town Centre Retail Business ‘Health-Check’ Audit in 2006. In earlier years ‘Health-Check’ surveys had been carried out in 2001 by consultants on behalf of the West Dorset District Council (WDDC), and in 2002 funded by the Countryside Agency for the Market & Coastal Towns Initiative.  

1.1 The Purpose of this Current Audit
The purpose of this current Bridport Town Council (BTC) audit is to discover the range of retail products and services available in the Bridport Town Centre area, and to use that information in three main ways:

· To compare, where possible, the current audit results with the corresponding sections of the earlier 2001 and 2002 surveys in order to observe any trends that may have emerged. 

· To provide an accurate analysis and profile of the types of products and services available in order to support the BTC Planning Committee’s future recommendations on Town Centre business planning applications, and to help WDDC in their planning decisions.

· To determine if there are significant gaps in the products and services on offer in Bridport’s Town Centre.

A further ‘Procedural’ purpose was to define and publish the full working method and detailed data in order to make accurate comparisons when future BTC Retail/Services Health-Checks are undertaken.

1.2 Scope
The scope of this 2006 BTC audit is limited to the analysis of factual data on the Town Centre Retail business activity for ‘Products & Services’. The 2001 Health-check also covered this aspect but extended into more subjective (but valuable) opinion ‘Satisfaction’ surveys on the ‘Quality and Range of Products and services’, the ‘Reasons’ for choosing certain stores & location, and so on. In this survey we draw no conclusions on the quality of service or satisfaction, but purely what is available and how it has changed over the last few years. Nor do we draw any conclusions regarding the profitability or otherwise of the providers of any retail products or services. 

There is a wider range of products and services available in Bridport in our Street Market, Business Park and in the various Trading Estates, but these are not included in the present Town Centre audit. This is in line with the 2001 and 2002 Health-Checks.

Finally, we have carried out an audit of the retail Products and Services available in West Bay. This was not covered in any previous audits (2001 and 2002) and so comparisons cannot be made with earlier years. However some conclusions can be drawn, and comparisons will be possible when future audits are carried out. 

1.3 Physical Area Covered
Since the 2001 WDDC Survey was carried out, the West Dorset District Council have extended slightly their definition of what constitutes the Bridport Town Centre. Their latest version is to be found in the appendices to the 2006 ‘Moderated Version’ of the Local Area Plan. We have followed this latest version, and our map defining which streets are covered is shown in our Appendix 3.2 (that part with a solid black line boundary). The results of the 2006 BTC audit using the WDDC boundary is referred to as ‘Survey 1’’ and the detailed results can be found in Appendix 3.3.

However, there are still retail businesses and services (still excluding Trading Estates) that most residents would consider to be within the Town Centre, but which are excluded by the WDDC boundary. These are notably in the most westerly part of West Street and the beginning of West Allington; in the lower end of East Street; and in the Tannery Road/St. Michael’s Lane/Gundry Lane areas. We carried out a second audit (Survey 2) that encompassed these additional areas (the results are in Appendix 3.4). 

These additional ‘Survey 2’ results were added to the ‘Survey 1’ results to provide a wider retail picture (shown in Appendix 3.5). The map in our Appendix 3.2 shows this extended boundary by the dotted black lines.

Finally, a survey of retail Products and Services available in West Bay was undertaken. This is referred to as ‘Survey 3’, and the results are presented in Appendix 3.6. The area covered starts at the Haddon House Hotel and extends southward to the sea, eastward including Station Road, and westward to the far edge of the Caravan park. Guest Houses and holiday accommodation (except Hotels) was excluded from the survey.

1.4 The Method Employed
The Survey Form shown in Appendix 3.1 was used by BTC Councillors to record details of every business within the defined areas (Map shown in Appendix 3.2, and West Bay). All side-streets and alleys within the boundaries were audited using the Survey Form.

For each business, the name of the business or the number of the building was recorded as well as:-

· The main product area or service provided,

· Any secondary and distinct products and/or services provided,

· Whether they were part of a wider group (using the definition of whether they had one or more branches in towns beyond Bridport).

The reason for recording secondary products/services is that a very limited and false picture of what is available would emerge if just the main products were recorded. For example, some smaller shops offered diverse items from clothes to gifts, and others from key-cutting to luggage, and craft to Dry Cleaning.

2. MAIN CONCLUSIONS
The main conclusions regarding Bridport Town Centre are presented below:-

2.1 There were 187 premises identified in Survey 1 (Appendix 3.3) offering ‘Retail Products and Services’ in the Town Centre as defined by WDDC, and a further 40 in the slightly extended area examined in Survey 2 (see the map in Appendix 3.2). A total number of 227 premises were recorded in the combined Surveys 1 and 2.

2.2 The WDDC survey in 2001 covered an area somewhat smaller than that surveyed in our current 2006 ‘Survey 1’ (Appendix 3.3). The 2002 survey was a little wider and found 165 premises, whereas by comparison, using the revised WDDC boundary, the 2006 ‘Survey 1’ recorded 187 premises. 

2.3 The 2001 survey found that 75% of the premises could be classified as ‘Local’, that is, run by independent local businesses with no outlets in other towns. The current 2006 Surveys found that:

· Within the new wider WDDC boundary used by Survey 1 (Appendix 3.3), local businesses constituted 71%

· Within the further extended boundary of the combined Surveys 1 & 2 (Appendix 3.5), local businesses constituted 76%.

2.4 It is concluded that there is no major shift in the overall proportion of ‘local’ businesses operating in Central Bridport in 2006 compared with 2001.

2.5 No record was made in 2001 or 2002 of Vacant Premises, but it is known that several were unoccupied at that time. The 2006 survey results (Survey 1, Appendix 3.3) showed that there were no vacant shops in the Town Centre, although one that had earlier been vacant was being shop fitted as a new restaurant and has not actually opened for business. Survey 1 and 2 combined (Appendix 3.5) revealed that only 2 premises in the extended wider Town Centre area were unoccupied. It was also noted that in the intervening years, one retail premises in South Street had obtained planning permission to convert to apartments.
2.6 The fifth column of figures in the 2006 ‘Survey 1 plus 2’ results, (in Appendix 3.5) shows the results from the 2002 survey. Comparing these two survey results from 2002 and 2006 ‘Survey 1 plus 2’ results (using primary products/services only) it can be seen that:-

1. The main ‘primary’ product/services areas that have increased most numerically are:-

· Art Galleries/Picture Framing (up from 2 to 7), 

· Restaurants (from 4 to 8), with one more opening shortly.  

· ‘Other’ Food Outlets (ie. non-Supermarket, non-Health Foods) up from 2 to 5.

· Hairdressers (up from 10 to 12), and that figure excludes several hairdressers located on trading estates and at West Bay.

· The apparent increase from 5 to 10 in Accountants/Solicitors should be discounted because the 2001 survey used a different categorisation 

2. The main Town Centre ‘primary’ product/service areas that have

     decreased numerically are:-

· Antiques (from 12 down to 5), with one more for sale at present.

· Clothes/Shoes (from 18 to 11), but this still leaves a wide choice

· Dry Cleaning as a ‘Primary’ service (from 1 to zero in the Town Centre as far as we can determine). It is offered as a secondary service by one retailer.

· Other gaps in outlets offering Town Centre ‘Primary’ services & products are TV/Radio Specialist Suppliers (1 in 2001) although there is still one at West Bay; and a Private General Recruitment Agency (although a specialist Medical Agency was noted South Street).

2.7 Comparing the 2002 results with the 2006 combined Surveys 1 & 2 results (Appendix 3.5), there appears to be a wider spectrum of products and services available today. These include Alternative Therapy providers, wider choice of styles between different Art and Picture Framing premises, specialist Food Outlets, a few more ‘niche’ Furnishing/Home/Gift outlets such as Malibar Trading, Computer and Telephone retailers/service providers, and a wider cuisine variety and larger number of Restaurants & Take-aways. 

2.8 Using the combined Surveys 1 & 2 results (Appendix 3.5), and counting both ‘Primary’ and ‘Secondary’ providers of products/services, some areas are well provided for in the Town Centre resulting in considerable competition (such as hairdressers, pubs, restaurants, cafes, take-aways, clothes & shoes, & banks/building societies). 

2.9 Conversely others Town Centre product/services are catered for by only one or two outlets (fishmonger, laundry, and off-licences for example).

2.10 Using the combined Surveys 1 & 2 results (Appendix 3.5), and counting both ‘Primary’ and ‘Secondary’ providers of products/services, the top five products/services in terms of the largest numbers of alternative suppliers are:

1. Clothes and Shoes at 14 outlets (although this is 4 less than recorded in the 2002 survey)

2. Gifts (at 13)

3. Take-aways, including ‘secondary’ take-away providers, for example, Husseys South Street warm baked items (at 13)

4. Hairdressers at 12

5. Restaurants (at 8) and Cafes (at 11, which includes ‘secondary’ cafe providers such a Husseys Tea Room in West Street where the ‘primary’ service is Bakers/Bread).

2.11 The Street Markets held on Wednesdays and Saturdays, and the Farmer’s Market, have not been taken into account in this retail product/service survey. There are not only similar products on sale in the markets, but also additional Products/Services. These have not been taken into account (in line with the two earlier surveys by the WDDC in 2000/01 and the Countryside Agency in 2002), nor was it the intention to asses their impact on retail sales in shops.

The main conclusions regarding the West Bay Area are presented below:-

2.12 We were unable to identify similar earlier data on West Bay Retailing in order to draw comparative results.

2.13 There are 42 providers of Retail Products and Services in West Bay. Permanent Kiosks have been included in this total.

2.14 Looking at ‘Primary’ service providers, the majority of Products and Services were in the Hospitality/Prepared Hot Food area with:-

· 9 Take-aways

· 4 Cafes

· 3 Pubs

· 2 Restaurants (with a further 5 ‘Secondary’ restaurants found in Pubs, the hotel, and the Trawlerman Fishmongers).

2.15 Similarly, the availability of food for home preparation was well represented by 2 Mini-Marts, 2 fish/sea food retailers, and a Butcher.

2.16 Clothes/shoes could be found in 3 ‘Primary’ outlets, with a similar number of Angling/Sports equipment retailers.

3. APPENDICES
The following appendices appear in the next section:-

· The Survey Form used (Appendix 3.1, pages 1 and 2)

· Map of the Town Centre areas surveyed (Appendix 3.2)

· Results from ‘Survey 1’ in 2006 & 2002 (Appendix 3.3, pages 1 and 2)

· Results for the ‘Survey 2’ extended Town Centre (Appendix 3.4, pages 1 and 2)

· Results from the combined Surveys 1 and 2 compared with the 2002 survey results (Appendix 3.5, pages 1 and 2)

· The ‘Survey 3’ data on West Bay for future comparative use (Appendix 3.6, pages 1 and 2)

APPENDIX 3.1 (1 of 2) 

	Street Name/Street side (N., S., E., or West)





Column 1 = Primary product or service




      Column 2 = Secondary product(s) and/or service(s)





Column 3 = Tick if it has branches outside Bridport

	Shop Name or #
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Product/Service
	1
	2
	3
	1
	2
	3
	1
	2
	3
	1
	2
	3
	1
	2
	3
	1
	2
	3

	Accounts/Solicitor
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Alternative Therapy
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Amusements
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Angling
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Antiques
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Architect
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Art/picture framing
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Baby 
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Bank/Building Soc
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Baker/Sandwiches
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Betting
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Book
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Builders/Joiners
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Butcher
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Cafe
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Camera/Photography
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Cars & Bikes
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Charity Shop
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Chemist
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Clothes & Shoes
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Computer/Telephone
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Craft
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Dentist
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	DIY/Paints etc.
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Dress Hire
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Dry Cleaners
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Electrical/Hardware
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Vacant premises
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Estate Agent
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Fishmonger
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Flowers
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Food (Health Food)
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Food (other)
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Funerals
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Furnishings
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Gift shop
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Green Grocer
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Hairdresser
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	


	Street Name/Street side (N., S., E., or West)                          APPENDIX 3.1 (2 of 2)





Column 1 = Primary product or service




      Column 2 = Secondary product(s) and/or service(s)





Column 3 = Tick if it has branches outside Bridport

	Shop Name or #


	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Product/Service
	1
	2
	3
	1
	2
	3
	1
	2
	3
	1
	2
	3
	1
	2
	3
	1
	2
	3

	Health & Beauty
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Household (minor)
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Insurance
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Jeweller
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Keycutting
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Laundry
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Luggage
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Music
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Newsagent
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Nursery
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Off-Licence
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Optician
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Pets
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Photocopying
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Pub
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Public Service 
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Restaurant
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Second-hand 
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Social Club
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Sports equipment
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Stationers/Cards
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Supermarket
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	ShoemenderCobbler
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Surveyor
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Take-away
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Toy Shop 
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Travel Agent
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Video/DVD hire
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Other
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	


Map of the Town Centre areas surveyed 




(Appendix 3.2)

	SURVEY 1  RESULTS; WDDC TOWN CENTRE               APPENDIX 3.3 (1 of 2)

	Product/Service

2006 survey
	# of premises offering this primary product/ service
	# of premises offering secondary products/ services. 

May be > 1 per premises
	The total # of premises offering each product/ service
	The # of premises with associates outside Bridport
	For contrast the 2002 results are given  below
	Change 2002 v 2006. Pri-mary product & service only

	Accounts/Solicitor
	7
	2
	9
	1
	5
	

	Alternative Therapy
	1
	1
	2
	
	
	

	Amusements
	1
	
	1
	
	
	

	Antiques
	3
	
	3
	
	12
	

	Architect
	
	
	
	
	3
	

	Art/picture framing
	5
	
	5
	
	2
	

	Baby 
	1
	3
	4
	1
	2
	

	Bank/Building Soc
	9
	1
	10
	9
	11
	

	Baker/Sanwiches
	6
	
	6
	
	3
	

	Betting
	1
	
	1
	1
	1
	

	Book
	3
	2
	5
	1
	4
	

	Builders/Joiners
	1
	
	1
	
	
	

	Butcher
	2
	1
	3
	
	4
	

	Cafe
	6
	4
	10
	
	8
	

	Camera/Photography
	1
	2
	3
	
	1
	

	Cars & Bikes
	2
	
	2
	
	4
	

	Charity Shop
	8
	
	8
	7
	9
	

	Chemist
	3
	
	3
	3
	
	

	Clothes & Shoes
	11
	3
	14
	3
	18
	

	Computer/Telephone
	4
	1
	5
	3
	
	

	Craft
	1
	3
	4
	
	1
	

	Dentist
	2
	
	2
	
	
	

	DIY/Paints etc.
	1
	
	1
	
	
	

	Dress Hire
	1
	
	1
	
	
	

	Dry Cleaners
	
	1
	1
	
	1
	

	Electrical/Hardware
	3
	3
	6
	
	4
	

	Vacant premises
	0
	
	0
	
	
	

	Estate Agent
	8
	
	8
	8
	7
	

	Fishmonger
	1
	
	1
	
	1
	

	Flowers
	3
	
	3
	
	2
	

	Food (Health Food)
	2
	2
	4
	
	3
	

	Food (other)
	3
	2
	5
	
	2
	

	Funerals
	1
	
	1
	
	3
	

	Furnishings
	6
	3
	9
	
	9
	

	Gifts
	5
	7
	12
	
	5
	

	Green Grocer
	3
	1
	4
	
	1
	

	Hairdresser
	10
	
	10
	
	10
	

	Health & Beauty
	1
	4
	5
	
	
	


APPENDIX 3.3 (2 of 2)
	Product/Service
	# of premises offering this primary product/ service
	# of premises offering secondary products/ services. 

May be > 1 per premises
	The total # of premises offering each product/ service
	The # of premises with associates outside Bridport


	For contrast, the 2002 results are below.
	Change 2002 v 2006. Pri-mary product & service only

	Household (minor)
	5
	
	5
	1
	
	

	Insurance
	1
	3
	4
	
	
	

	Jeweller
	3
	1
	4
	
	3
	

	Keycutting
	1
	1
	2
	
	
	

	Laundry
	1
	
	1
	
	
	

	Luggage
	
	1
	1
	
	
	

	Music
	1
	2
	3
	
	
	

	Newsagent
	2
	
	2
	
	2
	

	Nursery
	1
	
	1
	
	
	

	Off-Licence
	1
	
	1
	1
	2
	

	Optician
	3
	1
	4
	3
	2
	

	Pets
	2
	
	2
	
	1
	

	Photocopying
	
	2
	2
	
	
	

	Pub
	8
	
	8
	1
	11
	

	Public Service 
	5
	
	5
	4
	
	

	Restaurant
	7
	
	7
	
	4
	

	Second-hand 
	1
	1
	2
	
	
	

	Social Club
	2
	
	2
	
	
	

	Sports equipment
	1
	
	1
	
	
	

	Stationers/Cards
	5
	3
	8
	2
	6
	

	Supermarket
	1
	
	1
	1
	1
	

	ShoemenderCobbler
	1
	
	1
	
	
	

	Surveyor
	1
	
	1
	
	
	

	Take-away
	3
	8
	11
	
	4
	

	Toy Shop 
	1
	2
	3
	
	2
	

	Travel Agent
	3
	
	3
	3
	3
	

	Video/DVD hire
	1
	2
	3
	1
	
	

	Total # of Premises
	187
	
	
	
	165
	

	Total # of Groups
	
	
	
	54
	
	


NOTE: In the heading of the fourth column of figures on the right, ‘The # of premises with associates outside Bridport’, the word “associates” is used because some organisations may be part of a group all owned by one plc (eg. W. H. Smiths), whereas others may be part of a more loosely aligned franchise or ‘buying group’ such as Spar.

	SURVEY 2  – EXTENDED AREA; E., W., & S ST..       APPENDIX 3.4 (1 of 2)   

	Product/Service
	# of premises offering this main product/ service
	# of premises offering secondary products/ services. 

May be > 1 per premises)
	The total # of premises offering each product/ service
	The # of premises with associates outside Bridport
	

	Accounts/Solicitor
	3
	
	3
	
	

	Alternative Therapy
	1
	
	1
	
	

	Amusements
	
	
	
	
	

	Antiques
	2
	1
	3
	
	

	Architect
	2
	
	2
	
	

	Art/picture framing
	2
	
	2
	
	

	Baby 
	1
	
	1
	
	

	Bank/Building Soc
	
	
	
	
	

	Baker/Sandwiches
	
	
	
	
	

	Betting
	
	
	
	
	

	Book
	1
	
	1
	
	

	Builders/Joiners
	
	
	
	
	

	Butcher
	1
	
	1
	
	

	Cafe
	1
	
	1
	
	

	Camera/Photography
	1
	
	1
	
	

	Cars & Bikes
	2
	
	2
	
	

	Charity Shop
	
	
	
	
	

	Chemist
	
	
	
	
	

	Clothes & Shoes
	
	
	
	
	

	Computer/Telephone
	1
	
	1
	
	

	Craft
	
	
	
	
	

	Dentist
	1
	
	1
	
	

	DIY/Paints etc.
	
	
	
	
	

	Dress Hire
	
	
	
	
	

	Dry Cleaners
	
	
	
	
	

	Electrical/Hardware
	1
	
	1
	
	

	Empty premises
	2
	
	2
	
	

	Estate Agent
	
	
	
	
	

	Fishmonger
	
	
	
	
	

	Flowers
	
	
	
	
	

	Food (Health Food)
	
	
	
	
	

	Food (other)
	2
	
	2
	1
	

	Funerals
	2
	
	2
	
	

	Furnishings
	1
	1
	2
	
	

	Gifts
	
	1
	1
	
	

	Green Grocer
	
	
	
	
	

	Hairdresser
	2
	
	2
	
	

	Health & Beauty
	1
	
	1
	
	


	Product/Service
	# of premises offering this main product/ service
	# of premises offering secondary products/ services. 

May be > 1 per premises
	The total # of premises offering each product/ service
	The # of premises with associates outside Bridport


	

	Household (minor)
	
	
	
	
	

	Insurance
	
	
	
	
	

	Jeweller
	
	
	
	
	

	Keycutting
	
	
	
	
	

	Laundry
	
	
	
	
	

	Luggage
	
	
	
	
	

	Music
	
	
	
	
	

	Newsagent
	2
	1
	3
	
	

	Nursery
	1
	
	1
	
	

	Off-Licence
	
	
	
	
	

	Optician
	
	
	
	
	

	Pets
	
	
	
	
	

	Photocopying
	
	
	
	
	

	Pub
	1
	
	1
	
	

	Public Service 
	1
	
	1
	
	

	Restaurant
	1
	
	1
	
	

	Second-hand 
	1
	
	1
	
	

	Social Club
	
	
	
	
	

	Sports equipment
	1
	
	1
	
	

	Stationers/Cards
	
	2
	2
	
	

	Supermarket
	
	
	
	
	

	ShoemenderCobbler
	
	
	
	
	

	Surveyor
	
	
	
	
	

	Take-away
	2
	
	2
	
	

	Toy Shop 
	
	
	
	
	

	Travel Agent
	
	
	
	
	

	Video/DVD hire
	
	
	
	
	

	Total # of Premises
	40
	
	
	
	

	Total # of Groups
	
	
	
	1
	


NOTE: In the heading of the fourth column of figures on the right, ‘The # of premises with associates outside Bridport’, the word “associates” is used because some organisations may be part of a group all owned by one plc (eg. W. H. Smiths), whereas others may be part of a more loosely aligned franchise or ‘buying group’ such as Spar.

	SURVEYS 1 & 2 COMBINED RESULTS                         APPENDIX 3.5 (1 of 2)   

	Product/Service
	# of premises offering this main product/ service in 2006
	# of premises offering secondary products/ services. 

May be > 1 per premises
	The total # of premises offering each product/ service
	The # of premises with associates outside Bridport
	For contrast the 2002 results are given  below
	Change 2002 v 2006. Pri-mary product & service only

	Accounts/Solicitor
	10
	2
	12
	1
	5
	+5

	Alternative Therapy
	2
	1
	3
	
	
	

	Amusements
	1
	
	1
	
	
	

	Antiques
	5
	1
	6
	
	12
	-7

	Architect
	2
	
	2
	
	3
	-1

	Art/picture framing
	7
	
	7
	
	2
	+5

	Baby 
	2
	3
	5
	1
	2
	0

	Bank/Building Soc
	9
	1
	10
	9
	11
	-2

	Baker/Sandwiches
	6
	
	6
	
	3
	+3

	Betting
	1
	
	1
	1
	1
	0

	Book
	4
	2
	6
	1
	4
	

	Builders/Joiners
	1
	
	1
	
	
	

	Butcher
	3
	1
	4
	
	4
	-1

	Cafe
	7
	4
	11
	
	8
	+1

	Camera/Photography
	2
	2
	4
	
	1
	+1

	Cars & Bikes
	4
	
	4
	
	4
	0

	Charity Shop
	8
	
	8
	7
	9
	-1

	Chemist
	3
	
	3
	3
	
	

	Clothes & Shoes
	11
	3
	14
	3
	18
	-7

	Computer/Telephone
	5
	1
	6
	3
	
	

	Craft
	1
	3
	4
	
	1
	0

	Dentist
	3
	
	3
	
	
	

	DIY/Paints etc.
	1
	
	1
	
	
	

	Dress Hire
	1
	
	1
	
	
	

	Dry Cleaners
	
	1
	1
	
	1
	-1

	Electrical/Hardware
	4
	3
	7
	
	4
	0

	Vacant premises
	2
	
	2
	
	?
	-

	Estate Agent
	8
	
	8
	8
	7
	+1

	Fishmonger
	1
	
	1
	
	1
	0

	Flowers
	3
	
	3
	
	2
	+1

	Food (Health Food)
	2
	2
	4
	
	3
	-1

	Food (other)
	5
	2
	7
	1
	2
	+3

	Funerals
	3
	
	3
	
	3
	0

	Furnishings
	7
	4
	11
	
	9
	-2

	Gifts
	5
	8
	13
	
	5
	0

	Green Grocer
	3
	1
	4
	
	1
	+2

	Hairdresser
	12
	
	12
	
	10
	+2

	Health & Beauty
	2
	4
	6
	
	
	


	Product/Service
	# of premises offering this main product/ service in 2006
	# of premises offering secondary products/ services. 

May be > 1 per premises
	The total # of premises offering each product/ service
	The # of premises with associates outside Bridport


	For contrast, the 2002 results are below.
	Change 2002 v 2006. Pri-mary product & service only

	Household (minor)
	5
	
	5
	1
	
	

	Insurance
	1
	3
	4
	
	
	

	Jeweller
	3
	1
	4
	
	3
	0

	Keycutting
	1
	1
	2
	
	
	

	Laundry
	1
	
	1
	
	
	

	Luggage
	
	1
	1
	
	
	

	Music
	1
	2
	3
	
	
	

	Newsagent
	4
	1
	5
	
	2
	+2

	Nursery
	2
	
	2
	
	
	

	Off-Licence
	1
	
	1
	1
	2
	-1

	Optician
	3
	1
	4
	3
	2
	+1

	Pets
	2
	
	2
	
	1
	+1

	Photocopying
	
	2
	2
	
	
	

	Pub
	9
	
	9
	1
	11
	-2

	Public Service 
	6
	
	6
	4
	
	

	Restaurant
	8
	
	8
	
	4
	+4

	Second-hand 
	2
	1
	3
	
	
	

	Social Club
	2
	
	2
	
	
	

	Sports equipment
	2
	
	2
	
	
	

	Stationers/Cards
	5
	5
	10
	2
	6
	-1

	Supermarket
	1
	
	1
	1
	1
	0

	ShoemenderCobbler
	1
	
	1
	
	
	

	Surveyor
	1
	
	1
	
	
	

	Take-away
	5
	8
	13
	
	4
	+1

	Toy Shop 
	1
	2
	3
	
	2
	-1

	Travel Agent
	3
	
	3
	3
	3
	0

	Video/DVD hire
	1
	2
	3
	1
	
	

	Total # of Premises
	227
	
	
	
	165
	

	Total # of Groups
	
	
	
	55
	
	


NOTE: In the heading of the fourth column of figures on the right, ‘The # of premises with associates outside Bridport’, the word “associates” is used because some organisations may be part of a group all owned by one plc (eg. W. H. Smiths), whereas others may be part of a more loosely aligned franchise or ‘buying group’ such as Spar.

	SURVEY 3  RESULTS; WEST BAY               APPENDIX 3.6 (1 of 2)

	Product/Service

2006 survey
	# of premises offering this primary product/ service
	# of premises offering secondary products/ services. 

May be > 1 per premises
	The total # of premises offering each product/ service
	The # of premises with associates outside Bridport
	
	

	Accounts/Solicitor
	
	
	
	
	
	

	Alternative Therapy
	
	
	
	
	
	

	Amusements
	2
	
	
	
	
	

	Angling
	2
	
	
	
	
	

	Antiques
	
	
	
	
	
	

	Architect
	
	
	
	
	
	

	Art/picture framing
	2
	
	
	
	
	

	Baby 
	
	
	
	
	
	

	Bank/Building Soc
	
	
	
	
	
	

	Baker/Sanwiches
	
	
	
	
	
	

	Betting
	1
	
	
	
	
	

	Book
	
	
	
	
	
	

	Builders/Joiners
	
	
	
	
	
	

	Butcher
	1
	
	
	
	
	

	Cafe
	4
	
	
	
	
	

	Camera/Photography
	
	
	
	
	
	

	Cars & Bikes
	
	
	
	
	
	

	Charity Shop
	
	
	
	
	
	

	Chemist
	
	
	
	
	
	

	Clothes & Shoes
	3
	
	
	
	
	

	Computer/Telephone
	
	
	
	
	
	

	Craft
	
	
	
	
	
	

	Dentist
	
	
	
	
	
	

	DIY/Paints etc.
	
	
	
	
	
	

	Dress Hire
	
	
	
	
	
	

	Dry Cleaners
	
	
	
	
	
	

	Electric/H’ware/TV
	1
	
	
	
	
	

	Vacant premises
	1
	
	
	
	
	

	Estate Agent
	
	
	
	
	
	

	Fishmonger
	2
	
	
	
	
	

	Flowers
	
	
	
	
	
	

	Food (Health Food)
	
	
	
	
	
	

	Food (other)
	
	
	
	
	
	

	Funerals
	
	
	
	
	
	

	Furnishings
	
	
	
	
	
	

	Gifts
	
	3
	
	
	
	

	Green Grocer
	
	1
	
	
	
	

	Hairdresser
	1
	
	
	
	
	


APPENDIX 3.6 (2 of 2)
	Product/Service
	# of premises offering this primary product/ service
	# of premises offering secondary products/ services. 

May be > 1 per premises
	The total # of premises offering each product/ service
	The # of premises with associates outside Bridport


	
	

	Health & Beauty
	
	
	
	
	
	

	Household (minor)
	
	
	
	
	
	

	Insurance
	
	
	
	
	
	

	Jeweller
	
	
	
	
	
	

	Keycutting
	
	
	
	
	
	

	Laundry
	1
	
	
	
	
	

	Luggage
	
	
	
	
	
	

	Music
	
	
	
	
	
	

	Newsagent
	1
	
	
	
	
	

	Nursery
	
	
	
	
	
	

	Off-Licence
	
	
	
	
	
	

	Optician
	
	
	
	
	
	

	Pets
	
	
	
	
	
	

	Photocopying
	
	
	
	
	
	

	Pub
	3
	
	
	1
	
	

	Public Service 
	
	1
	
	
	
	

	Restaurant
	2
	5
	
	
	
	

	Second-hand 
	
	
	
	
	
	

	Social Club
	
	
	
	
	
	

	Sports equipment
	1
	2
	
	
	
	

	Stationers/Cards
	
	
	
	
	
	

	Supermarket
	
	
	
	
	
	

	ShoemenderCobbler
	
	
	
	
	
	

	Surveyor
	
	
	
	
	
	

	Take-away
	9
	1
	
	
	
	

	Toy Shop 
	
	
	
	
	
	

	Travel Agent
	
	
	
	
	
	

	Hotel
	1
	
	
	
	
	

	Chandler
	1
	
	
	
	
	

	Paving/Gravel
	1
	
	
	
	
	

	Mini-Mart
	2
	
	
	1
	
	

	Video/DVD hire
	
	
	
	
	
	

	Total # of Premises
	42
	
	
	
	
	

	Total # of Groups
	
	
	
	2
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